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N 
estled in the embrace of 
the vast Pacific Ocean, Fiji 
has always been a jewel in 
the crown of Mother Na-
ture’s creations. Its lush 

landscapes, pristine beaches, and vibrant 
culture have enchanted the world for gen-
erations. Yet, for all its natural beauty, Fiji has 
wrestled with economic challenges and political 
turbulence, like a phoenix trying to rise from the 
ashes of adversity. Now, under the steadfast lead-
ership of Prime Minister Sitiveni Rabuka, this is-
land nation is poised for a renaissance, a journey 
towards economic prosperity, unity, and resilience.

Prime Minister Rabuka’s vision for Fiji is 
not just political rhetoric; it’s a rallying call for 
change: “We are a new Government, having as-
sumed power in December 2022. Our vision is 
clear: we aim to empower our nation and create 
a more prosperous and inclusive society. Fiji’s 
multi-ethnic composition is a tremendous asset, 
and we are committed to ensuring that the inter-
ests and aspirations of all our diverse groups are 
taken into account”.

From renewable energy initiatives to ag-
ricultural advancements, Fiji offers a range of 
investment prospects aligned with global trends 
and sustainable development goals. As Prime 
Minister Rabuka remarked, “We want to diver-
sify outside of the sugar industry to embrace the 
ambitions of climate change by stepping out of 
fossil fuels and reinforcing the role and contri-
bution of renewable energies in our production 

Measures to encourage the participation of Mi-
cro, Small, and Medium-sized Enterprises (MS-
MEs) will be implemented, breathing life into 
local businesses. Red tape will be trimmed, and 
cumbersome regulations will be dismantled, 
creating a more business-friendly environment. 
Taxation systems will be restructured for effi-
ciency, while digital initiatives such as e-govern-
ment and e-commerce will be prioritized.

But perhaps the most transformative initia-
tive of all is the establishment of a Sovereign 
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«We are a new Government, having 
assumed power in December 
2022. Our vision is clear: we aim 
to empower our nation and create 
a more prosperous and inclusive 
society. Fiji’s multi-ethnic 
composition is a tremendous 
asset, and we are committed to 
ensuring that the interests and 
aspirations of all our diverse 
groups are taken into account.» 

SITIVENI RABUKA 

Visitor Arrivals
With international 
ports and airports 
that enjoy frequent 
connections, Fiji 
is one of the 
most accessible 
economies in the 
Pacific.

MAIN DATA
Capital:  
Suva 
Population:  
924,610 people (2021).
Life expectancy:  
68 years (2023)
(Worldbank).
Currency: Fiji Dollar
Gross Domestic 
Product (GDP):  
US$ 4. 11 billions  
(2022) (Worldbank).
Unemployment rate: 
5.2% (World Bank 2021).

Foreign Direct 
Investment:  
9.54%  Foreign direct 
investment, net inflows 
as share of GDP (2021).
Exports: US$2.29 
billions (2015). 57.71% 

Share of food 
products in total 
merchandise exports 
2021
Visitors’ arrival: 
Fiji recorded a total 
of 87,368 visitors in 
the month of August 

2023. Majority of the 
travellers were from 
Australia(41%), New 
Zealand(28%), North 
America(13%), and 
European markets(3%).
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Paving the Way for a 
Sustainable & Investments 

Friendly Nation

LATEST NEWS 
ON CLIMATE 
CHANGE:

«Sitiveni Rabuka highlighted 
that Fiji recognizes the 
urgency of achieving the 
Sustainable Development 
Goals by 2030.» 

I n September 2023, Prime Minis-
ter SITIVENI RABUKA attended 
the opening of the United Nations 

General Assembly’s high-level meeting 
on Sustainable Development Goals 
(SDGs) in New York, marking a signif-
icant milestone as the world assesses 
progress at the mid-point of the SDGs.

In a remark, Rabuka highlighted that Fiji 
recognizes the urgency of achieving the Sus-
tainable Development Goals by 2030.

He says the country have made significant 
strides in various areas, but also acknowledg-
es the work that lies ahead.

The SDG Summit, held annually at the 
UN General Assembly, is a pivotal event for 
global leaders to evaluate the implementation 
of the SDGs.

and consumption”. This presents a golden op-
portunity for investors interested in clean ener-
gy and environmental sustainability.

Under the new government, Fiji’s economy 
is set to undergo a renaissance. The inconsis-
tent economic ties of the past are being replaced 
with a coherent vision. Investment policies will 
be reimagined, with a focus on simplification, 
transparency, and boosting investor confidence. 
Infrastructure development, both public and 
private, will pave the way for economic growth. 

Wealth Fund (SWF). An international partner-
ship will be forged to determine its structure and 
location, with legislation developed to govern its 
operation. This bold step will ensure a more se-
cure and prosperous future for Fiji.

In Prime Minister Rabuka’s own words, “We are 
not just charting a path to economic prosperity; we 
are laying the foundation for a united, prosperous, 
and happy nation that thrives on a vibrant economy”.

Fiji stands on the precipice of a transformative 
journey under the visionary leadership of Prime 
Minister Sitiveni Rabuka. Their focus on unity, eco-
nomic growth, and resilience is a beacon of hope 
for Fiji’s citizens and investors alike. Together, they 
are building a vibrant economy that fulfils the vi-
sion of a united, prosperous, and joyful nation. 
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Fiji is vulnerable to the impacts of climate change. Rising sea levels, extreme weather events, 
and changes in precipitation patterns pose challenges to the economy, particularly in sectors 
like agriculture and tourism.

Fiji is Blessed With Unique 
Diversity and Scenery
The Fijian economy is witnessing a significant growth due to new policies and fiscal stability.
Financial discipline and a set of new economic reforms are reinforcing the country’s economic 
fundamentals and paving the way for strong development and limitless ambitions.

I 
n a remarkable display of resil-
ience, Fiji’s economy is script-
ing an extraordinary comeback 
story in 2023. Following a stagger-
ing rebound of 15.6% in 2022, Fiji 

is poised for an impressive average growth 
rate of 6.8% over the next two years, driven 
by a resurgent tourism industry and solid do-
mestic consumption.

Recognizing the looming specter of mount-
ing debt, the government has unveiled a bold 
budget strategy aimed at boosting revenue 
without impeding growth. This strategic move 
symbolizes Fiji’s unwavering determination 
to regain its economic footing. Fijian Deputy 
Prime Minister and Minister of Finance Biman 
Prasad stated, “we have reduced our deficit 
from 9% to 4.8% and we are expecting 8% 
growth this year”.

Tourism, the lifeblood of Fiji’s economy, wit-
nessed a breathtaking resurgence in 2022. Tour-
ist arrivals soared to an astonishing 71% of 2019 
levels, propelling the nation to a remarkable es-
timated GDP growth rate of 16.0%.

Amidst this economic renaissance, Fiji expe-
rienced controlled inflation, averaging a modest 
4.3% in 2022. By March 2023, inflation had 
settled at a mere 2% year-on-year, a testament 
to Fiji’s prudent administration of price controls 
and fiscal measures.

While Fiji’s economic resurgence is a cause 
for celebration, it’s essential to recognize the 
high current account deficit, standing at 17.5% 
of GDP in 2023. Potential risks loom, including 
subdued growth in tourism-source countries, 
volatile global commodity prices, and a short-
age of skilled labor.

«While Fiji’s economic 
resurgence is a cause for 
celebration, it’s essential to 
recognize the high current 
account deficit, standing at 
17.5% of GDP in 2023.» 

Aerial view of Fiji, photo of: Josaia Cakacaka.

«We have reduced our deficit 
from 9% to 4.8% and we are 
expecting 

BIMAN CHAND PRASAD

Sustainability in Diversity

Trade

BIMAN CHAND PRASAD

Fiji Port Terminal.

«Quality production and 
investment framework set new 
ambitions for Fiji’s exports. In 
collaboration with Investment Fiji, 
we make sure to facilitate al the 
processes for foreign investors.» 

MANOA KAMIKAMICA

Ambitious Horizon: Quality 
Production and Investment Excellence

T 
he minister of Trade is ada-
mant that Fiji’s geographic 
position is a unique chance. 

With its unique location and 
time zone, as well as its high quali-

ty of education and English literacy, Fiji is becoming 
a new center for BPO and outsourcing in general. 

Ports are offering premium conditions to 
more international shipping lines, the national 
air carrier is opening new destinations.

Perspectives are bright and diversification 
is key for the present and future of the country. 
New sectors such as medical tourism are also be-
ing prioritized. SMEs will play a significant role 
in the country’s new ambitions and foreign in-
vestors are welcome to be part of the growth by 
benefiting of a wide range of incentives.

One World Media: What are the main 
priorities of your Ministry for Trade, Coo-
peratives and SMEs?

Min of Trade: Our role is to facilitate 
trade both ways in and out of the country. Co-
operatives is a new inclusion in the Ministry as 
a business entity engaging people to work in a 
cooperative manner.

We also support the SME segment as it’s the 
major contributor to the economy and we en-

courage SMEs to grow into larger businesses. 
We identify companies with potential to grow 
by supporting them in their business journey 
by providing for instance assistance in doing 
financial statements, developing market plans 
and overall strategy or communication.

During the covid, we realized that devel-
oping the digital economy through BPOs (call 
centers, supporting sales,..) would be a rele-
vant strategy thanks to our educated workforce 
and unique time zone. Americans and English 
are showing lots of interest in that segment.

The US is one of our top 3 trading part-
ners. We export lot of kava, turmeric, canned 
tuna, ginger and local manufactured products 
that we sell through our diaspora. We believe 
we can develop more agricultural exports like 
cocoa or vanilla towards the US.

There are also opportunities in various 
other sectors like medical tourism. We are in-
viting investors to set up world class medical 
facilities that would attract foreigners to come 
for treatment and recovery.

We look at areas where they are needs by 
providing vocational training in addition to 
the high quality of education we provide.

Fiji is ready for potential growth with 
lots of opportunities in areas such as renew-
able energies. 

Infrastructure is also going through ex-
pansion with new or increased airports facili-
ties. Fiji offers lot of opportunities for foreign 
investments in multiple sectors. 

Quality production and investment 
framework set new ambitions for Fiji’s ex-
ports. In collaboration with Investment Fiji, 
we make sure to facilitate al the processes 
for foreign investors.

“Fiji’s Strategic Shift: Emerging as a Hub for BPO and Diversification, Embracing Global Opportunities in Trade, Tourism, and Beyond.”

Deputy Prime Minister and Minister of Fi-
nance Biman Prasad is aware of these risks and 
challenges, and austerity measures, including 
new taxes on basic commodities, have been im-
plemented to steer the country back on course. 
While these measures may have raised con-
cerns, Fijians acknowledge the necessity of 
these actions to bring new dynamics of growth 
and development, along with a sense of hope 
and success. 

growth this year.» 
8%
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3 TRADING 
PARTNERS. 

We believe we can develop more agricultural 
exports like cocoa or vanilla towards the US. 

TURMERIC

GINGER 

LOCAL 
PRODUCTS

KAVA CANNED 
TUNA

INTERVIEW 

www.devosonthepark.com

reservations@devosonthepark.com 
VC6F+74Q Regal Lane, 1 Central St, Suva, Fiyi

BIMAN CHAND 
PRASAD
DEPUTY PRIME 
MINISTER AND 
MINISTER OF 
FINANCE



3Special Report CONTENT PRODUCED BY
ONE WORLD MEDIA 

SPECIAL REPORT
FIJI

Kava, a traditional Fijian drink made 
from the root of the kava plant, is an 
integral part of Fijian culture.

Fiji is an archipelago of more than 
330 islands, each with its own 
distinct charm

Visitors often experience the famous Fijian 
welcome, known as “Bula,” which is a 
greeting accompanied by a genuine smile.Tourism

Discover endless experiences at our Fiji Resorts. Book your stay from FJD563 per night.
For more information visit

https://www.marriott.com/en/destinations/fiji.mi

FĲI MARRIOTT RESORT MOMI BAY

SHERATON FĲI GOLF & BEACH RESORT SHERATON RESORT & SPA, TOKORIKI ISLAND, FĲISHERATON DENARAU VILLAS

Fiji’s Tourism Rebound
Embark on a journey to the heart of the Pacific, where azure waters meet lush landscapes, and rich 
traditions intertwine with adventure. Fiji, beckons travelers to experience a renaissance in tourism, 
promising unparalleled beauty and unforgettable moments.

M 
inister of Tourism Vil-
iame Gavoka, shared 
insights into Fiji’s resil-
ience post-pandemic. 
“We had a tough couple of 

years due to the pandemic, but Fiji’s economy is 
gradually picking up because of how well tour-
ism is doing,” he reveals. The archipelago has 
experienced an impressive recovery, boasting 
six consecutive months of year-on-year growth, 
with visitors surging by 2.5%, marking a robust 
recovery of 102.5%.

«Visitors are staying longer and 
spending more and we want to 
build on that and give to people 
more reasons to stay longer.» 

«The US market is a growing 
market for us. In 2022, we 
recovered over 70% of our pre-
pandemic numbers US numbers 
and for the first seven months 
of 2023 by 99%.» 

«Fiji’s economy is gradually 
picking up because of how well 
tourism is doing.» 

Queens Rd, Warwick, Fiji.

Old Youth, Fiji.

DEPUTY PM VILIAME GAVOKA

DEPUTY PM VILIAME GAVOKA

DEPUTY PM VILIAME GAVOKA

tially new long-haul destinations such as Dallas, 
Seattle, Beijing, Shanghai, and Seoul.

 Expanding Destinations and Infrastructure:
Since December 2021, Fiji has added two new 
destinations, Vancouver and Canberra. With 

plans to reach one million visitors per year, Ga-
voka stresses the need to increase hotel capaci-
ties, invest in supporting infrastructure, and ex-
plore additional markets through Fiji Airways. 

The recent addition of the Airbus A350 “Island 
of Beqa” provides opportunities for new routes 
and long-haul destinations.

 A Vision for One Million Visitors: 
“We now aim for the first time for 1 million vis-
itors per year,” he declares. Direct flights to Los 
Angeles, Chicago, Tokyo, and upcoming destina-
tions like Seattle and Vancouver signal a growing 
accessibility that aligns with Fiji’s commitment 
to providing top-notch, personalized services.

As Fiji emerges stronger and more enticing 
than ever, whether you seek adventure, relax-
ation, or a blend of both, Fiji promises an ex-
perience like no other. Come and discover the 
magic of Fiji! 

 A Paradise for Extended Stays: 
Gavoka highlights a positive trend of visitors 
staying longer and spending more. “Visitors 
are staying longer and spending more, and we 
want to build on that and give people more rea-
sons to stay longer,” he emphasizes. Fiji’s allure 
lies not just in its breathtaking scenery but also 
in the promise of immersive experiences that 
beckon exploration.

 US Market Growth: 
Gavoka identifies the US market as a key growth 
area for Fiji, citing the recovery of over 70% of 
pre-pandemic US visitor numbers in 2022 and 
an impressive 99% recovery for the first seven 
months of 2023. The focus is on expanding di-
rect flights through Fiji Airways to cities like Los 
Angeles, San Francisco, Honolulu, and poten-
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